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UNDERSTANDING YOUR TRANSPORTATION NEEDS SURVEY 

I. INTRODUCTION 

The Corpus Christi Metropolitan 
Transportation Plan (MTP), a federal 
requirement that is updated every five 
years, is a long-range plan that spans a 
25 year horizon. It is designed to 
assess the needs of the Corpus Christi 
Metropolitan Planning Organization 
(MPO) study area and guide the 
development of a comprehensive 
multimodal transportation system. 
The plan’s update complies with the 
law while simultaneously offering 
communities in the study area an 
opportunity to assist us and ensure 
that our transportation planning 
investments are responding to our 
local evolving needs and expectations.  
Sustaining an informed agency 
membership, identifying emerging trends that impact our system, guiding agency initiatives and 
programs, providing parameters for the selection process of Transportation Improvement Program (TIP) 
projects and providing a status report of the work completed are all elements of the MTP. 

II. WHY CREATE A SURVEY?  
As part of the planning process, we provide transportation information on the condition of our system 
and then seek public input for improving the transportation network’s performance. This practice, 
supplemented by the use of a survey, was included as part of our 2015-2040 MPT revision. The 
community’s feedback and diverse viewpoints enrich the evaluation and collaboration of our programs in 
an open and meaningful involvement of interested parties.      

III. WHAT WERE OUR GOALS AND OBJECTIVES?  
The MPO’s survey goals and objectives were positioned to align with our legislative authorizations, Safe 
Accountable Flexible Efficient Transportation Equity Act: A Legacy for Users (SAFETEA-LU) and Moving 
Ahead for Progress in the 21st Century (MAP-21). These legislative mandates require MPOs to consider 
numerous factors in the development of a MTP as well as emphasize the creation of a streamlined and 
performance-based surface transportation program that builds on many of the highway, transit, bike, and 
pedestrian programs and policies already established.  

Our survey touched on the following factors:  

• Enhance integration and connectivity of the transportation system 
• Increase the accessibility and mobility of people and freight 
• Increase safety for motorized and non-motorized users 
• Support the economic vitality 

MPO collecting public feedback during the 2014 Nueces 
County Medical Society Health Fair.  
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• Protect and enhance the environment, and promote energy conservation 
• Promote efficient system management and operation 
• Effectiveness in ease of travel 
• Funding alternatives for consideration 

IV. WHAT WAS OUR SERVEY METHODOLOGY? 
The MPO used Survey Monkey, an online survey software to develop/collect/analyze a simple survey 
questionnaire of 13 questions that was then distributed through a variety of networks in an effort to 
collect feedback and input from a diverse group of stakeholders in our community. The survey was 
launched in June 2014 and terminated approximately 12 weeks later in September 2014. Based on 
recommendations from Survey Monkey, the closer our sample is to the size of our population, the more 
representative our results. Using a tolerance for accuracy of + or – 5% and our population size of 
approximately 320,000, we were required a survey respondent pool of at least 400. 

Staff outlined a fluid but aggressive timeline to assist and guide with implementation of the survey 
gathering process. Our outreach plan consisted of mobile meetings, where staff solicited presentation 
time on meeting agendas of diverse area group meetings (Attachment 1). Aware that residents in the 
community might not be aware of who the MPO was or what the MPO does, we were mindful of providing 
context in the materials we prepared for our presentations and the message we delivered. An introduction 
of our entity and our task was presented and supported with information on the MPO (Attachment 2). 
Plan information was presented, questions addressed, and surveys distributed. 

At the conclusion of our survey gathering, we were able to assess 439 surveys of which 65% were female. 
Based on our outreach efforts, we calculate we reached over 2,600 individuals which gave us a response 
rate of approximately 16%. The following table outlines the tools we utilized and the details related to 
each. 

 

TABLE 1: SURVEY TOOLS 

TOOL DETAILS 

1 
 
 
 
 
 
 
 
 
 
 
 
 
 

Questionnaire 
(Attachment 3) 
 
 
 
 
 
 
 
 
 
 
 
 

 
The questionnaire was designed for the respondent's ease of use - whether 
checking off a box on the paper survey or minimal clicking when taking the 
survey online – we wanted maximum results/information with minimal 
requirements/imposition from the respondent. 
 
Thirteen questions were raised: 3 related to demographics (identification of 
origin and destination zip codes and gender),  2 related to future funding 
considerations, and 1 each for the following topics - travel choice, 
connectivity, freight, safety, economic development, air quality, congestion, 
and facilities satisfaction. 
 
Approximately 500 paper surveys were distributed; 268 were compiled; and 
then, electronically input by staff. Over 61% of all surveys collected were 
paper surveys. 
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TABLE 1: SURVEY TOOLS - CONTINUE 

TOOLS DETAILS 

2 
 
 
 
 
 
 

QRC Business Card 
(Attachment 4) 
 
 
 
 
 

These business cards were developed for those who declined the invitation 
to take a paper questionnaire and preferred to "take the survey later". The 
card contained key survey information as well as a "quick response code" 
(QRC) cube that could be scanned (using a free app) on their Smartphone. 
This proved successful as most folks taking cards gave positive comments on 
the shortcut option for accessing the online survey and efficiently expediting 
the process. Over 350 cards were distributed. 

3 
 
 

Meetings List 
(Attachment 1) 
 

Staff approached over 30 standing/scheduled area and community meetings 
in an effort to reach a diverse audience. Approximately 25 invitations were 
accepted and presentations delivered to an estimated 563 people. 

4 
 
 
 
 

Interviews 
 
 
 
 

Staff estimates that at least 30% (80) of the 268 paper surveys collected were 
one-to-one interviews where staff assisted with reading questions – more 
notably during the Nueces County Medical Society’s Annual Health Fair. 
Health fair representatives estimated an audience of 3500 participants at 
their event. 

5 
 
 
 

Website 
 
 
 

A prominent banner and icon was added to our website’s homepage 
directing site visitors to participate in our survey. The Corpus Christi Regional 
Transportation Authority (CCRTA) assisted us by promoting our survey with 
a link on their website.   

6 
 
 
 
 

Email Blast 
(Attachment 5) 
 
 
 

Numerous key entities were approached to assist with the distribution of 
Email Blast information. Those that agreed to assist, helped issue over 1,200 
email notices utilizing their contact lists in addition to the MPO’s own contact 
list. A reminder email blast was issued to some of those previously notified 
to ensure our goal of 400 responses would be satisfied. 

7 
 
 

Posters 
(Attachments 6 &7) 
 

Posters were developed for placement in three main elevators at Corpus 
Christi City Hall. Banners were placed in MPO windows advertising the 
availability of our survey. 

 
V. WHAT DID WE FIND OUT?  

The MPO’s effort to pursue meaningful and inclusive input and public participation were driven by our 
interest to update and either reinforce or adjust our planning assumptions. The following section outlines 
our data collection efforts. 

Our findings, related to our respondents daily travel patterns, were based on the three zip codes with the 
highest HOME (origin) and WORK (destination) zip code.  The following maps highlight that our 
respondents are primarily housing in the southeast and southside sectors of our city and then traveling to 
the central business, southeast and westside sectors of our city for work. 
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MAP 1 – Home Zip Codes: The majority of our respondent’s daily trips originate in the 
following zip code areas: 78413 (54 respondents), 78411 (43 respondents), and 78412 

  

Map 2 – Work Zip Codes: The majority of our respondent’s daily destination trips are in 
the following zip code areas: 78401 (65 respondents), 78412 (31 respondents), and 
78405 (29 respondents). 
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Other demographic characteristics of prominent zip codes identified by our respondents, based on 
American Community Survey data, are shown in the following table. 

 

TABLE 2: CHARACTERISTICS OF RESPONDENTS 

 ORIGIN ZIP CODE DESTINATION ZIP CODE 

 78413 78411 78412 78401 78412 78405 
Survey 56 45 40 65 31 29 

 
DEMOGRAPHIC AND HOUSING ESTIMATES* 

Median Age (ages 5 +) 35.5 37.7 31.2 38 31.2 38.1 
 

SELECTED SOCIAL CHARACTERISTICS IN THE UNITED STATES** 
With a Disability 13.5 16.5 13.7 33.9 13.7 22.9 
High School Graduate or Higher (%) 92.8 80.5 86.7 64.9 86.7 50.8 

 
MEANS OF TRANSPORTATION TO WORK BY SELECTED CHARACTERISTICS *** 

Median Age (ages 16+) 41.8 44.1 38.6 45.1 38.6 39.8 
 

VEHICLE AVAILABLE (%) 
No vehicle available 1.9 3 2.3 12.7 2.3 10.6 

1 vehicle available 25.2 31 29.3 40.2 29.3 34 
2 vehicle available 47.5 39.7 39.2 19.3 39.2 31.1 

3 or more vehicle available 25.4 26.3 29.2 27.8 29.2 24.3 
       

Mean Travel Time to Work (minutes) 19.4 17.6 18.7 21.2 18.7 17.6 
       

Median Earnings (dollars) 36,851 27,024 29,209 16,286 28,209 16,990 
 

POVERTY STATUS IN THE PAST 12 MONTHS (%) 
Below 100% of the Poverty Level  5.9 5.6 10.1 26.9 10.1 19.5 
100 to 149% of the Poverty Level 7.1 8.1 7.1 27.2 7.1 16.8 
At or above 150% of the Poverty Level 87 86.4 82.8 46 82.8 64.6 

 
LANGUAGE SPOKEN AT HOME AND ABILITY TO SPEAK ENGLISH 

Speak Language other than English (%) 36.1 43.2 33.4 61.4 33.4 80.2 
Speak English “Very Well” 30.8 32.6 25.2 37.8 25.2 51.2 
Speak English less than “Very Well” 5.3 10.6 8.1 23.6 8.1 28.7 

Sources: 2008-2012 American Community Survey 5-Year Estimates      
*Table DP05       
**Table DP02       
***Table S0802 
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Other questions raised in the survey were positioned to give respondents an opportunity to indicate to 
what degree they thought the question was important, they were provided with a five-point scale where 
weights were assigned to each answer choice – shown in parenthesis below: 

 
Questionnaire topic addressed were:  

Travel choice: The community is highly auto-centric with 92% (399 respondents) indicating they use a 
car/truck/motorcycle for their daily trips. Bus service at 6% (25 respondents) and walking at 1% (5 
respondents) were a distant second and third choice. 

Connectivity: How our transportation system gets us from one place to another is significant to our 
community with the top two rates selected being Very Important (63%, 276 respondents), and Important 
(24%, 105 respondents) totaling approximately 87% of our responses. 

Freight: Transportation methods that link with each other to transport goods and products and people of 
all ages and abilities rated Very Important (60%, 262 respondents), and Important (31%, 133 
respondents). Based on these two responses, nearly 90% of our respondents indicated its importance. 

Safety: Increasing the safety of the transportation system was clearly supported by our community with 
ratings of Very Important (68%, 294 respondents), and Important (24%, 104 respondents) totaling 
approximately 91%. 

Economic Development:  Nearly 90% of the community advocates improving our standard of living and 
how we build our community with ratings of Very Important (67%, 290 respondents), and Important (24%, 
105 respondents). 

Air Quality:  Decreasing air pollution, greenhouse gas emissions and energy use by the transportation 
system were promoted by a majority of respondents with a cumulative rating of 87%  - based on responses 
of Very Important (69%, 300 respondents), and Important (18%, 80 respondents). 

Congestion:  When respondents were asked to compare how traffic has changed over the last 5 years, 
there was consensus – 85% (359 respondents) indicated traffic has increase, followed by a distant second  
10% (41 respondents) that believed traffic has stayed the same. 

Facilities Satisfaction:  Respondents were asked – based on their mode of travel - how satisfied they were 
with ease of travel. Responses were: 68% were satisfied (30% dissatisfied / 2% no opinion) when using 
car/truck/motorcycle; 37% were satisfied (39% dissatisfied / 24% no opinion) when walking; 18% were 
satisfied (46% dissatisfied / 36% no opinion) when bicycling; and 24% were satisfied (26% dissatisfied / 
49% no opinion) when using bus. 

and Future Funding Considerations:  Respondents were asked to designate how much money should be 
provided to support road and highway improvements; 71% (295 respondents) indicated more money; 5% 
(22 respondents) indicated less money; 21% (85 respondents) indicated about the same money; and 3% 
(13 respondents) had no opinion. 
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When respondents were asked how likely they were to support different funding methods for road and 
highway improvements, responses were (shown are Very likely / Likely / Not likely): 

• Tax Commercial Vehicles: 46% Very likely (25% Likely / 11% Not likely); 
• New Development: 40% Very likely (31% Likely / 10% Not likely); 
• Sales Tax: 14% Very likely (20% Likely / 36% Not likely); 
• Tolls: 15% Very likely (15% Likely / 43% Not likely); 
• Gas Taxes: 20% Very likely (17% Likely / 43% Not likely); 
• Property Tax: 6% Very Likely (10% Likely / 57% Not likely) 

The final and Optional open-ended question of the survey asked respondents if they would like to offer 
any additional comments. A consideration regarding responses to open-ended questions is that 
sometimes these answers can be more meaningful as well as revealing of the respondent’s knowledge 
and feelings on the subject. For our purposes, a total of 116 respondents (26%) offered approximately 
156 comments (ATTACHMENT 8) related to: 

• Transit: 47 (30%) 
• Funding: 32 (21%) 
• Roads / Highways: 27 (17%) 
• Bike / Pedestrian: 22 (14%) 
• Traffic Safety: 12 (8%) 
• Miscellaneous topics: 11 (7%) 
• Equity Issues: 2 (1%) 
• Congestion: 2 (1%) 
• Air Quality: 1 (1%) 

Using comments provided and comparing them to our first question related to travel choice, we find that 
while only 6% of respondents indicate that they use bus service for daily trips – the majority of comments 
in our final question were directed toward transit. Further review of these transit comments show that 
60% (28 of 47 comments) were service related and comments addressing route improvements were at 
13% (6 of 47 comments). A short sample of transit (service related) comments are: 

• Increase rural bus service 
• Increase service for persons with disabilities  
• Bus is not just for poor and carless; should be viable alternative 
• Build reliable public transit for working people 
• Need bus service in my zip code 
• Buses are nice but don’t go often enough or to the right place 
• Great distances between where people live and work and no bus service 

Correlating survey responses to comments on funding, the next largest area for comments, we found that 
respondents support taxing commercial vehicles. Responses were 46% (179) Very Likely to support Tax 
on Commercial Vehicles in the questionnaire and 32% (11 of 34) of comments were in favor of this funding 
option.  

Evaluation of responses for roads and highways, where we used the rating system introduced previously, 
shows that the average rating for connectivity is at 1.55 and safety at 1.44 which is well between Very 
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Important and Important. There were 12 comments (8%) offered in the category of Safety. An example of 
these comments included: 

• Sync traffic lights 
• Better signage at intersections 
• Need North/South freeway on Rodd Field 
• People can’t merge safely on SPID . . . roundabout movement is wishful thinking 

When asked to rate satisfaction with ease of travel bicycle and pedestrian and bus ratings were the two 
modes of transportation that were identified as dissatisfied. There were 22 (14%) comments, the fourth 
largest category, addressing bicycle and pedestrian issues. The following illustrates satisfaction rates 
where 1 is satisfied; 2 is dissatisfied; and three is no opinion: 

• Car/truck/motorcycle = 1.34 (closer to being Satisfied) 
• Walking = 1.87 (closer to being Dissatisfied) 
• Bicycle = 2.18 (Dissatisfied) 
• Bus = 2.25 (Dissatisfied) 

Comments offered for bicycle and pedestrian all appeal for better facilities. A list of suggestions are: 

• Improve alternative transportation modes: walk, bike, running; make safer 
• Dangerous for walking and bikes 
• Make walking and biking safe to get people out of their cars 
• Create safe bike routes separated from traffic 
• Need sidewalks and bike lanes 

VI. OUR UNDERSTANDING OF RESULTS 
Our community typically drives their car/truck/motorcycle from the south side of town to the central 
business district for work. In general terms the community is fairly satisfied with connectivity, how the 
system links for purposes of goods / products and people, safety, and air quality. The highest level of 
agreement for all questions was respondents acknowledging that congestion is increasing. The matter of 
funding is a difficult one as the mention of taxes are not an acceptable option. However, taxing of 
commercial vehicles is supported but perhaps without consideration for the consequences . . . the 
potential of an increase in goods and services which is likely to occur to offset the tax.  

A major area of consensus is the dissatisfaction surrounding Active Transportation (bicycle and 
pedestrian). With the emphasis of MAP-21, to build an accountable system that is performance based, 
positive outcomes could be realized as our community considers moving from a Complete Streets 
“philosophy” to adopting a Complete Streets “policy”. By making a commitment in this direction, our city 
neighborhoods could significantly realize the positive impacts through project selections that support this 
concept while actively capturing data/information that supports performance measures. 

While general comments are consistent with general attitudes in the population, our survey process 
reinforces recognized changes in the transportation system. We will continue to engage public 
participation and support our Title VI outreach efforts so that our information remains representative of 
our community. The types of investments and projects selections we make are justified as we work toward 
addressing the feedback provided.  
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Empowering our transportation planners and engineers to routinely design and operate the entire right 
of way to enable safe access for all users, regardless of age, ability, or mode of transportation promises 
secondary benefits from promoting Active Transportation . . . a boost to well-being and community health. 
This ultimately translates into prioritizing transportation projects that will make our street network better 
and safer for drivers, transit users, pedestrians, and bicyclists – making our community a better place to 
live.  
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COMMUNITY STAKEHOLDERS 

DATES GROUP NAME 

1 Monday , July 7, 2014 YWCA Racial Justice Committee 

2 Monday , July 7, 2014 North Beach Residential Association 

3 Wednesday, July 9, 2014 Corpus Christi International Airport Board 

4 Thursday, July 10, 2014 Westside Business Association 

5 Thursday, July 10, 2014 League of Women Voters of Corpus Christi 

6 Thursday, July 10, 2014 Corpus Christi MPO Transportation Policy Committee 

7 Friday, July 11, 2014 Infrastructure Committee 

8 Wednesday, July 16, 2014 CCRTA Operations Committee 

9 Wednesday, July 16, 2014 Transportation Coordination Network of the Coastal Bend 

10 Wednesday, July 16, 2014 YWCA Women's Advocacy Committee 

11 Friday, July 18, 2014 Corpus Christi Air Quality Group 

12 Friday, July 18, 2014 Bay Area Smart Growth Initiative 

13 Monday, July 21, 2014 City of Corpus Christi Bicycle & Pedestrian Subcommittee 

14 Thursday, July 24, 2014 SEA District 

15 Thursday, July 24, 2014 Safe Communities - TAMU-CC 

16 Friday, July 25, 2014 Coastal Bend COG - Board of Directors 

17 Monday, July 28, 2014 Corpus Christi MPO Transportation Advisory Committee 

18 Saturday, August 2, 2014 Nueces County Medical Society Health Fair 

19 Wednesday, August 6, 2014 Committee for Persons w/Disabilities 

20 Tuesday, August 12, 2014 Senior Center - Greenwood 

21 Thursday, August 14, 2014 Homeless Issues Partnership 

22 Friday, August 15, 2014 CCRTA Committee on Accessible Transportation 

23 Monday, August 18, 2014 Senior Center - Lindale 

24 Tuesday, August 19, 2014 Senior Center - Oveal Williams 

25 Wednesday, August 20, 2014 Senior Center – Portland 
 

OUTREACH BY EMAIL BLAST 

Sarah Garza, Environ. Compliance Mgr., POCCA S. TX Environmental Professional Meeting 

Dr. Amanda Drum Texas A&M University - Corpus Christi 

Beverly Cage Del Mar College 

Terry Sweeney Downtown Management District Executive Committee 

Janna Shoe 211 Texas Email Blast 

Kim Womack City of Corpus Christi - Elevators/public posting 

Danielle Hale Coastal Bend Public Information Officers Network 

Tyner Little Nueces County 
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ATTACHMENT 2 - MPO BROCHURE 
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ATTACHMENT 3 - QUESTIONNAIRE TOOL 
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ATTACHMENT 4 - QUICK RESPONSE CODE (QRC) CARD 
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ATTACHMENT 5 - WEBSITE 

Dynamic banner on MPO homepage  

Survey icon on MPO homepage 
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ATTACHMENT 6 – EMAIL BLAST 
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ATTACHMENT 7 - BANNER YOUR INPUT COUNTS! 
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ATTACHMENT 8 - POSTER 
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 ATTACHMENT 9 - SURVEY COMMENTS 
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